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15  PROTECT ECOSYSTEMS AND BIODIVERSITY

Free range lambs graze at the Sigsarve farm on Gotland in Sweden. A 
pasture land free from crop-spraying and commercial fertilizer supports 
the biodiversity.

16  PROMOTE PEACEFUL AND INCLUSIVE SOCIETIES

Nine year old Alladin collects used ammunition near the frontline in Aleppo to 
sell as metal at the local market. Since the beginning of the civil war in Syria in 
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17  GLOBAL PARTNERSHIPS FOR SUSTAINABLE DEVELOPMENT

The ground that we stand on is easily disregarded and forgotten. It is here for 
us all and together we can make a difference.
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Exhibition details

Kontinent offer a range of photographic exhibitions to museums, galleries and institutions worldwide. The exhi-
bitions vary in size from 14 to 110 images. The minimum showing period is 8 weeks, however we are happy to 
accommodate your needs wherever possible. 

IMAGES

-18 colour photographs
-All Kontinent exhibitions are stored in archival crates and all images are accompanied by captions and 
explanatory texts.

EXHIBITOR’S RESPONSIBILITIES 

The exhibition venue is responsible for:
- The rental fee, transportation, wall to wall insurance, and technical installation.
- Travel and lodging expenses for exhibiting photographer/ Kontinent representative (outside of Stockholm) 
for the installation and opening of the exhibition.
-Production of promotional materials (catalogue, brochure, posters etc)

KONTINENT AGENCY RESPONSIBILITIES

Kontinent Agency will make available to the exhibitor, in the form of digital files, 2-3 photos for editorial 
promotion of the exhibition in the press, for the poster and for the invitation. These photos may be used solely 
and exclusively in the context of promotion of the exhibition, beginning 2 months before the opening of the 
exhibition and until the end. Should certain photographs be used in this context, it is imperative that the 
photographer’s copyright be mentioned: © Name of Photographer/ Kontinent Agency. 

Appearing on all promotional material will be the Kontinent logos, those of the exhibitor, together with the logos 
of any sponsors. All promotional material must be submitted to Kontinent in advance to allow for approval 
before printing or dissemination. 

FURTHER DETAILS

For further information regarding exhibition fees, visual materials and other information please contact Malin 
Sjoberg, Project Manager on +46 (0) 7 22 62 96 14 or email malin@kontinent.se  
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In Depth

In 2000 the UN adopted its Millennium Development Goals. One of the key aims of these was to half
poverty by 2015. This target was met within a decade and further goals were developed, which are known 
collectively as Agenda 2030. These goals were agreed on in 2015 by 193 countries of the UN General 
Assembly. Agenda 2030 represents sustainable development, both socially and economically, and the 17 
goals range from Poverty, Peace and Justice to Climate Change.

Meeting these goals is a huge economic undertaking and the UN has calculated that 4,500 billion
dollars will be needed each year. This figure is roughly 30 times the amount currently given in world aid. It 
is a staggering amount and it is unknown exactly where the money will come from. However, it is believed 
that it will largely be a combination of sustainable investment from businesses, increased tax revenues and 
reduced corruption and tax evasion.

Kontinent Photo Agency has chosen 17 key photographs, selected by co-founder and photographer 
Magnus Laupa, to best illustrate the Sustainable Development Goals. Kontinent’s photographers have 
traveled and reported from over 47 countries around the world. They frequently work on stories which have 
had many of the issues addressed by the goals at their core. Speaking on the aims of the photographic 
documentation of Agenda 2030, Laupa explains “At Kontinent we all share an interest in portraying social 
environments from a personal perspective and we try to document the lives of people who never, or very 
rarely, get their voices heard.” Defining the essence of a good photograph, Laupa says, “You feel a good 
picture in your stomach, you know it’s good when you see it and it makes one think of the repercussions of 
one’s actions.  When considering which goals he feels strongest about, Laupa explains that for him it has to 
be to do with hunger and food security, “-Number 2: No hunger. Going to bed at night without being hungry 
should be the right of all people regardless of where they 
are born.”

We aim to give a voice to the voiceless
Kontinent Agency consists of 30 of Sweden’s leading 
photojournalists. Since its inception almost 16 years ago, 
Kontinent photographers have been awarded over 50 
prizes at the prestigious Picture of the Year Award Sweden 
in addition to being acclaimed in international competitions 
around the world.
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